
     
   Stepped

Stepped booklets are upgraded 
versions of standard booklets 
displaying a narrow strip on 
every page with the information 
describing the content. These 
strips are visible along the edge of 
the booklet and are very handy as 
you don’t need to list every page or 
look out for the contents page to 
learn the content of the booklet.

The variety of stepped booklets 
is unlimited and includes many 
parameters, such as size of the 
booklet, number of page steps and 
other fi nishing options such as 
paper type or lamination.  

           
      Foldout/Throw-out

Typically 6pp throw outs can 
be integrated into the cover or 
text section of a book. They are 
especially useful for displaying 
panoramic images or maps. 
They are also useful for holding 
information which is required as a 
reference to more than one page 
within the rest of the booklet.  

Throw-outs are not limited to just 
folding out horizontally. Fold-
out pages may be used to add 
dimensions to the page in different 
ways.

When planning to incorporate a 
throw-out, it is most economical if 
they fall in between sections. 
     Please talk to GPS prior to 
      fi nalising your design.

 

           Simulator Paper /
           Mixed Stock

By adding translucent leaves 
the reader is naturally drawn 
to subsequent pages as the 
translucent paper gives a hint of 
what’s to come. The reader can be 
drawn in by text or images piercing 
through the translucent material. 
With translucent paper, less is 
defi nitely more. A combination 
of high-quality images, absence 
of text and interplay with the 
translucent paper can create an 
originally stunning brochure. 

Interest can also be added by 
mixing substrates such as coated 
and uncoated text pages. A 
different substrate can clearly 
denote a change of section or tone 
to the reader.

If you are thinking of adding this 
twist to your publication talk to 
us fi rst. There are natural breaks 
between sections to change
     substrates that are more 
    economical.

  

 
           CD Bind-in Sleeves

Bind-in sleeves are perfect for 
adding discs to any promotional 
or instructional books and 
publications. Polypropylene 
material safely contains the disc 
media and allows for a graphic 
pocket to contain additional 
marketing materials. 

When challenges arise in 
combining discs with numerous 
publications, this bind-in solution 
provides a means for doing just 
that. This thin-profi le, graphically 
appealing and automation-
capable product is a perfect fi t. 
Additionally, the sleeve is designed 
to be a storage device when 
removed from the publication and 
stored elsewhere.

It doesn’t stop there. Over the 
years we have come up with all 
sorts of solutions for clients.  
We devised a way to bind an A5 
saddlestitched booklet into a 
perfect bound book. The A4 book 
was a commemorative book to be 
retained. The A5 booklet was  
  detachable for use at the event 
 itself and discarded later. 

          Random Inserts

A loose insert grabs attention and 
adds extra weight to your feature 
or advertisement. 

Rather than a standard A5 loose 
leafl et, it is good to stand out with 
an insert that really looks different 
or has a secondary purpose rather 
than just a throw-away leafl et. 

Let’s say that you are marketing 
a hotel and advertising a 10% 
reduction with this coupon. 
Wouldn’t it be so much better to 
make it a novel door hanger? - “Do 
not disturb – I’m having a great 
time at The Grand Hotel.”

Alternatively, loose magazine 
inserts might include a desk-top 
calendar on one side and your 
sales message on the other. Once 
the sales message has been read, 
the Table Talker could be quickly 
assembled as a desk top calendar.

          Perforations

Perforations give you the ability 
to kill two birds with one stone.  
They are extremely versatile 
and fl exible as you can remove 
a section of the book/brochure 
without having to use scissors. 

In a brochure, for example, a 
perforated, detachable checklist 
or overview of facts can be 
summarised on one page. Clients 
or business partners can detach 
this section and retain it for future 
reference say on a pin board. This 
means that the product, service 
or information is always close at 
hand. The same applies to contact 
details or order summaries. 

Perforations can be used for 
vouchers or membership cards so 
that they can be easily torn off and 
kept in a wallet or purse. They can 
also be used for competitions or 
raffl es, where cards must be fi lled 
in and returned.

       French Flaps 

Spice up perfect, PUR bound or 
sewn books with french fl aps. This 
gives paperback books the feel 
of a hardback book with a dust 
jacket. The fl aps also provide extra 
space for an author photo and bio 
or a description of the book.

They give the impression of a dust 
jacket upon opening the book but 
are actually part of the cover that 
is simply folded inward. 

The most common method for 
producing french fl aps has the 
cover extending beyond the trim 
of the book (by approximately 
2-3mm). They can also fi nish 
2-3mm short of the trim or even 
fi nish fl ush with the text. The latter 
is far more attractive but is also 
far more expensive.    

          Exposed Binding

Also known as Coptic Binding 
this is similar to our sewn book 
products except a cover is not 
drawn on in the conventional way.  
Instead the spine of the text pages 
is exposed - deliberately showing 
the thread that has been used to 
sew the book - creating a totally 
unique book. This design showing 
the inner workings, is further 
enhanced by using coloured thread 
rather than standard white 
thread.

Every book has the potential to have a little bit of hidden magic below its 
cover and that isn’t just confi ned to the words.  Here is a quick overview 
of a few clever things you can add to your book specifi cation to solve a 
practical problem or just to add some impact. 
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DON’T JUDGE A BOOK BY ITS COVER

         Corner chopped off

Like a book out of Battlestar 
Galactica why not remove one or 
possibly two corners? No, this 
isn’t born out of fi nding a solution 
for books becoming dog-eared 
through long term use. Rather 
it’s about giving a book an edge 
to stand out from the crowd.  
This can look dramatic and is 
surprisingly cost effective.

     
                  Folder Cover
 

Sometimes it is useful to have a 
fl exible storage option built into 
a brochure or book. This is most 
easily achieved by die-cutting the 
cover to create a fl ap or pocket 
on the inside back cover. These 
types of brochures are usually 
slightly oversized to allow 
standard documents to be 
inserted, but small enough to fi t 
into a standard envelope.
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On books (saddle stitched, 
perfect/PUR bound or 
threadsewn) with fl aps, pockets 
or throw-outs that do not extend 
past the text block, the prepared 
cover is attached to the text and 
both are trimmed in one pass. If 
the folded fl ap, pocket or throw-
out are fl ush with the cover face 
trim, the knives would chop off the 
fl aps. Therefore, the fl aps must 
be 2mm shorter than the width of 
the book.

A more costly option is to extend 
the covers to be fl ush with or 
overhanging beyond the text 
block. In the case of French Flaps 
this resembles an actual case 
binding of a hardback book insofar 
as it also extends beyond the 
text block. To achieve this look, 
the text block is trimmed at the 
foredge, then attached to the book 
covers, then the book is trimmed 
for a second time, top  and bottom 
only.

              Most   
                      perfect-bound 
                 books of literary   
            or technical quality 
        (content, in this case, 
     rather than production 
 quality) will have the 
            more expensive fl aps. In 
          contrast, directories, 
       catalogues and the 
     magazines you see on a daily       
   basis (which actually are  
perfect-bound or PUR bound 
books) will have the covers cut 
short. Check the magazine stand. 
You’ll be surprised.

               Why would you not see 
and remember this apparent 
fl aw in the magazines? Because 
publishers have done a little work 
to make it less obvious. In many 
cases, magazine publishers have 
either left the fi rst page of the 
magazine white or made it the 
same color as the cover. In either 
case, the goal would be to have 
the front cover and page one 
match, so the gap between the 
fold of the French fl ap and the 
edge of the text is not as obvious.

FLUSH
 OR SHORT
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ME & MY MULLER MARTINI VENTURA MC 
THREAD SEWING MACHINE
With Danny Mornin, Finishing Supervisor

Q  So what are the main benefi ts of the 
Ventura MC? 

A  Being able to perfect and PUR bind 
in-house as well as being able to draw 
on covers for thread sewn books gives 
production much more control as we 
don’t need to depend on third parties.  
We are the only printing company in 
Ireland with this capability in-house.

 With this comes greater fl exibility and 
planning becomes easier. Providing 
this service in-house means that we 
have reduced our carbon footprint 
as we have been able to cut out the 
signifi cant transportation emissions 
associated with outsourcing binding.  

Q  Are there any special features that you 
particularly like? 

A  The optical scanning system monitors 
the open sections from the inside 
to make sure they are in the right 
sequence and opened correctly. This is 
great for quality control as it eliminates 
incorrect pagination defects.  

Q  Is there anything that you feel it lacks? 

A  No, the Ventura MC thread sewing 
machine is state of the art when 
it comes to manufacturing high-
quality book blocks for hardcover and 
softcover production with a large size 
range.   

Q  How does this new machine effect 
fi nishing team?

A  It is a reliable machine that we have 
confi dence in. In fact, we put it through 
its paces on its very fi rst production 
cycle – a 616 page book with covers and 
20 signatures, 240x165 mm with a print 
run of 11,000 copies. The international 
client of that job visited GPS to see the 
premiere of the Ventura MC in person. 
The thread sewing machine ran without 
fault and the books were completed 
in next to no time.  That was 3 years 
ago and it has proved itself to be a 
dependable workhorse.  

Q  Is it limited to sewing litho work?

A  The digital-ready Ventura MC is also 
used for the production of digitally 

 printed books, which is fantastic. 
GPS already has a niche market 
producing short run digital book work 
in addition to our conventional long 
run litho books.  In our experience 
there are very few printing companies 
that can produce a sewn digital book. 
Therefore, clients do not have to 
compromise on the type of binding 
they choose due to the method of print 
production. They are not limited to 
saddlestitching or PUR binding as with 
GPS they have the option of sewn too.

Q  So what’s the difference between this 
machine and the previous line you ran?

A  The fully automated setup is faster 
and the operator is less likely to make 
errors. Unlike other sewing machines 
it does not tend to mark books and 
therefore there is less of a need for 
clients to specify a sealer which in turn 
reduces costs.

For samples of thread sewn books contact 
your Sales Rep on +44 (0) 28 9070 2020.

The Ventura MC 
thread sewing 
machine is state 
of the art when 
it comes to 
manufacturing 
high-quality 
book blocks 
for hardcover 
and softcover 
production with a 
large size range. 
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THE MYTH:
MAKING PAPER ALWAYS 
DESTROYS FORESTS

THE FACT:
PAPER PRODUCTION 
SUPPORTS SUSTAINABLE 
FOREST MANAGEMENT

THE MYTH:
ONLY RECYCLED PAPER 
SHOULD BE USED

THE FACT:
PAPER MADE FROM 
SUSTAINABLE FORESTS 
IS NEEDED TO START 
THE PAPER CYCLE

THE MYTH:
PLANTED FORESTS 
ARE BAD FOR THE 
ENVIRONMENT

THE FACT:
WELL MANAGED 
PLANTED FORESTS ARE 
ESSENTIAL TO MEET AND 
INCREASE DEMAND FOR 
FOREST GOODS

THE MYTH:
PACKAGING IS 
WASTEFUL AND 
UNNECESSARY

THE FACT:
PAPER BASED 
PACKAGING PROTECTS 
GOODS, REDUCES WASTE 
AND IS RECYCLABLE

THE MYTH:
DIGITAL IS NOW THE 
PREFERRED MEANS OF 
COMMUNICATION

THE FACT:
MANY CONSUMERS 
VALUE PAPER BASED 
COMMUNICATIONS

THE MYTH:
PAPER IS BAD FOR THE 
ENVIRONMENT

THE FACT:
PAPER IS ONE OF THE 
TRULY SUSTAINABLE 
PRODUCTS

THE MYTH:
ELECTRONIC 
COMMUNICATION 
IS MORE 
ENVIRONMENTALLY 
FRIENDLY THAN PRINT 
AND PAPER

THE FACT:
NOT NECESSARILY. 
E-MEDIA ALSO HAS 
ENVIRONMENTAL 
IMPACTS

THE MYTH:
MAKING PAPER 
USES A LOT OF NON-
RENEWABLE ENERGY 
AND HAS A HIGH 
CARBON FOOTPRINT

THE FACT:
MOST ENERGY USED 
IS RENEWABLE. 
CARBON INTENSITY IS 
SURPRISINGLY LOW

THE MYTH: ELECTRONIC COMMUNICATION IS 
MORE ENVIRONMENTALLY FRIENDLY THAN 
PRINT AND PAPER

“Go paperless”, “go green” and “save trees” are common 
themes these days as many corporations and governments 
encourage their customers and employees to switch to electronic 
transactions or communications.

But are these appeals to help the environment regardless of the 
facts?

Campaigns that seek to eliminate paper are often focused on a 
single characteristic and do not take into account every stage in 
the life cycle of both paper and on-line methods. Organisations 
that truly want to make responsible environmental choices 
should do so based on factual, verifi able information.

Customers’ preferences and online access are also important. 
Rather than asking which is better, paper or electronic 
communication, we should use this life cycle thinking to fi gure 
out which combination of the two has the least impact on the 
environment while best meeting social and economic needs.

When considering that Print and Paper is based on wood, a 
natural and renewable resource, and that over 70% of print and 
paper is recycled in Europe for reuse, it can be concluded that, in 
a multi-media world, print and paper may be the sustainable way 
to communicate.

• Electronic waste is now the fastest growing component of the 
municipal waste stream

• The amount of electronic products discarded globally has sky 
rocketed recently with 20-50 million tonnes generated every 
year

• In Europe, e-waste is increasing at 3-5% a year, almost three 
times faster than the total waste stream.

 Greenpeace, The e-waste problem, 2013

The Problem of Greenwash: In a UK survey conducted by 
Two Sides in November 2010, 43% of Banks, 70% Utilities and 
30% Telecoms were making unsubstantiated ‘green’, ‘e-billing 
is better for the environment’, claims. On being challenged by 
Two Sides, 82% of these Greenwash messages were removed or 
amended.

Greenwash needs to be challenged wherever it is found.

From newspapers to magazines, from photocopies to leafl ets, 
we believe Print and Paper cannot be beaten for sheer fl exibility, 
impact and sustainability. As you have read, there are two sides 
to paper and you should now feel confi dent about using it. Paper 
is made from renewable resources, recyclable and produced by 
an environmentally-conscious industry whose future depends on 
planting more trees than it consumes, and which is progressively 
improving standards in the whole supply chain.

This article only scratches the surface of all the issues 
surrounding the responsible use of paper, print and packaging. 
To know more about the production and consumption of paper 
and its impact upon the environment, go to the Two Sides website 
and discover more facts about the print industry.

Forestry, paper and 
packaging are among 
the most sustainable 
industries in existence. 
CEO Perspectives 2008, PricewaterhouseCoopers, Page 11

THIS LIST OF 10 TO THE 
POWER OF ‘DON’T JUDGE A 
BOOK BY ITS COVER’ IS BY 
NO MEANS EXHAUSTIVE. 
THERE ARE ALWAYS 
CLEVER AND UNUSUAL 
FEATURES BEING 
DEVELOPED, TRIED AND 
TESTED.

Possibly the most unusual book we have produced had the 
cover bound off the square.  

It really is a feast for the eyes trying to work out what’s going 
on.  This was produced on behalf of Limerick School of Art & 
Design LIT for their 2012 Fashion Degree Show.

Before you jump in feet fi rst with off-beat ideas always think 
the project through to its conclusion. It is one thing creating 
a masterpiece for the senses but it has to work in practical 
terms.
   
How is it going to be packed?

How is it going to be distributed? – envelopes may be out of 
the question. 

Does its longevity matter? Will it look tired after a few uses?  

How will it be stored if a bookshelf is out of the question?

We love a challenge
so if you have
something in mind
which is a little
bit special give us
a call, we love
to explore
possibilities.

We love a challenge

something in mind

bit special give us




